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CLIENT 
Mosaic Autism Services 

CHALLENGE 
Create a brand identity and style guidelines for 
a consulting service that serves parents with 
children who have autism. 

DELIVERABLES 

Identity Standards Manuals 
Visual Identity Design 
Creative Consulting 

CASE STUDIES

Mosaic Autism  
Services
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The initial concept was a modern take on a 
mosaic. The company brings support and comfort 
to families already experiencing a world that can 
be complicated and emotionally exhausting. 

The identity shown depicted a family (the main 
diamond) being led by Mosaic. The consultancy 
partners and comes along side families as they 
navigate the twist and turns of having children 
with autism. 

The initial concept was rejected because the 
client felt the mark didn’t communicate clear 
enough that their services were for families who 
have children with autism. 
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Autism speaks is the leading advocate for people 
with autism and their families. Their logo 
anthropomorphizes a puzzle piece. 

Puzzle pieces are one of the more common ways 
organizations who service people with autism 
and their families ground their identity.
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Final Logo
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Project Story

The Client 

Mosaic was a company formed to help parents 
better understand how to navigate having a child 
with autism. They aid parents in finding the best 
educational and emotional services for their child.  

The business was looking for a way to stand out 
form other services. They also want to be 
empowered to extend their brand into their own 
presentations and documents. 
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Deliverables

Brand and Style Guidelines Manual 
Visual Identity 
Business Cards 
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